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1. INTRODUCTION

*



2. LITERATURE REVIEW AND HYPOTHESIS DEVELOPMENT

Extrinsic Motivations



Intrinsic Motivations

Intrinsic and extrinsic motivations reciprocal effect

Complex Motivations

Employment Status



Existence of Start-up Capital

Table no. 1 – Summary of Studies Linking Individual’s Motivations to SE Intention
Studies Extrinsic Motivation 

Studies Intrinsic Motivations

Studies Extrinsic v. Intrinsic

Studies Complex Motivation



Studies Employment Status

Studies Start-up Capital

3. METHODOLOGY



4. RESEARCH VALIDITY AND RELIABILITY

Convergent validity

Table no. 2 – Construct Factor Loadings
Constructs and their respective Items Factor Loadings*

Extrinsic motivations

Intrinsic motivations



Constructs and their respective Items Factor Loadings*
Complex motivations - dimensions as parcels**

Complex motivations - home life

Complex motivations - community

Complex motivations - work

Internal Consistency: Reliability



Table no. 3 – Internal Consistency – Cronbach’s Alpha
Construct Cronbach’s Alpha (α) Number of Items

Table no. 4 – Internal Consistency – CR
Construct CR Number of Items

5. TESTING THE RESEARCH HYPOTHESES



Table no. 5 – Hierarchical Regression Results
Coefficients a

Model

R2 Unstandardised 
Coefficients

Standardised 
Coefficients

t Sig.

Collinearity 
Statistics

B Std Error Beta Tolerance VIF

.244 .005

.177 .040

.032

.007

.395 .000

.009

.075

.307 .002

.171 .039

.225 .005

5.1 Testing Hypothesis 1

5.2 Testing Hypothesis 2

5.3 Testing Hypothesis 3



5.4 Testing Hypothesis 4

5.5 Testing Hypothesis 5

5.6 Testing Hypothesis 6

6. FURTHER ANALYSIS



Table no. 6 – Model Summary – Complex Motivation Dimensions
Model Summary

Model R R
Square

Adjusted R 
Square

Std Error 
of the 

Estimate

Change Statistics
R Square 
Change

F
Change

df1 df2 Sig. F 
Change

Table no. 7 – Hierarchical Regression Results—Complex Motivation Dimensions
Coefficients a

Model Unstandardised 
Coefficients

Standardised 
Coefficients

t Sig. Collinearity 
Statistics

R2 B Std 
Error

Beta Tolerance VIF

.244 .005

.177 .040

.044

.000

.240 .012

.024

.279 002

.019

.066

.204 .030

.012 .897

.216 .019

.174 .034

.180 .027



7. DISCUSSION AND INTERPRETATION OF HYPOTHESES TESTS

7.1 Discussion and interpretation of findings for Hypothesis 1 (H1)



7.2 Discussion and interpretation of findings for Hypothesis 2 (H2)

7.3 Discussion and interpretation of findings for Hypothesis 3 (H3)



7.4 Discussion and interpretation of findings for Hypothesis 4 (H4)

7.5 Discussion and interpretation of findings for Hypothesis 5 (H5)



7.6 Discussion and interpretation of findings for Hypothesis 6 (H6)



8. FURTHER DISCUSSION AND INTERPRETATION OF COMPLEX MOTIVATIONS  

9. THE MODEL OF SOCIAL ENTREPRENEURSHIP MOTIVATIONS



Figure no. 1 – Updated Model of SE Motivations

10. CONCLUSION
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